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Who is pinksim! ?

TV Nightprogramme & Erotic Marketing Spots & Erotic Services & mobile Partner

Pink Adventure AG offers complete TV Adult Night programme &  interactive Entertainment 
Services & Portals for the Adult Sector under ist brand pinksim!
Pink Adventure AG offers customised and ready to use solutions for commercialisation of 
premium content as well as mobile services and interactive hotlines through TV channels, print 
magazines & WEB
 Pink Adventure AG broadcasts its pinksim! Hot Movie Night already over TV co-operations 
all over Europe with more than 800 hours of production per month. The programme includes 
full length soft adult movies from World’s Best Producers and Labels, Clips and Reality 
Formats added with content services and applications for mobile phones as well as interactive 
voice response services.

Pink Adventure AG also works in co-operation with magazines and commercial partners for 
mobile products and has a ready to run mobile adult entertainment programme for 
webmasters, especially SMS subscription services and mobile portals
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How is the mobile adult market?

 Erotic adult entertainment is big business. 

There will always be people requiring adult entertainment. 
This does not vary much by season.

 In its broadest sense erotic adult entertainment covers everything from erotic magazines, 
DVDs and movies, telephone sex lines, and Internet sites.

 The deliver media and channels for adult entertainment have progressed in much the same 
way as for other forms of entertainment, as product creation and delivery technology has 
advanced. 

 Now we have a new delivery channel for entertainment services – the mobile phone, and 
the adult entertainment industry is beginning to embrace this medium in the same way as the 
electronic games industry and the music industry.

What has particularly differentiated the erotic adult entertainment industry 
from other forms of entertainment is that it is a regulation constrained industry. 
In this respect it is very similar to the gambling industry. 

 The mobile channel adds an interesting new dimension to adult entertainment,
with its “anytime/anywhere” availability. This has provided opportunities and 
challenges for market players and regulators the world over.



How is the mobile adult market?

 The adult entertainment industry as a whole is highly fragmented, and this 
has become more so since the Internet revolution. 

 As the newest delivery channel for adult entertainment, the mobile sector 
is in the early stages of market development.

 the big global adult content brands are now actively exploiting the mobile channel.

 Some are attracting venture capital interest, a sure sign that it is not just the early 
enthusiasts that see a market opportunity. 

 the market for adult erotic entertainment services includes any content that is for sexual fun 
and titilation.

 Taking this wide definition of the mobile adult content market the global market will reach 
$3.3 billion by 2011. This is a cumulative average annual growth rate of 19% per annum. 
(Forecast of different researches)

 Over this period of time the structure of the market, in terms of product delivered, will have 
changed significantly, with a continued migration from text and still graphics-based services to 
video-based services. 



How is the mobile adult market?
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Which content is valuable? Branded vs. Non-branded

ALL content is valuable. Everything depends on the marketing strategy!

 ALL well known adult brands offer mobile content in the meantime
 there are millions of mobile content available
 branded content participates from marketing power
 non-branded content is cheaper
 both have similar quality
 branded content has more „stars“
 making contracts with non-branded content provider is easier
 you see too much content from the same brand 
 Mainstream adult service users are more likely to trust adult   
services offered from a recognised brand.



Internet – SMS & WAP 

- get more revenues while offering all products on all devices

- SMS services allow us to bring more traffic to our side

- mobile website – WAP side

- Internet content like cams or videos are interesting services for mobile

- Premium SMS & Premium Voice & Premium WAP or Credit Card 
are well known payment methods for the customer

- all our products are available wherever the customer is,     
24h a day, 365 days a year – never loose traffic

- special products can be made for special customer needs

- most content is available off deck as carriers have 
too much regulation (HC)

- Off portal delivery channels have been well established in 
Europe for some years, and are now becoming better 
established in other regions



Combination of mobile and online business

Mobile:
- mobile users are searching the net

- mobile users have interest in Internet services

- mobile users want to have both opportunities

- mobile users will stay longer on websites

- mobile users make indirect marketing for the net

Optimize your revenues with mobile and Internet products and services!

Internet:
- internet users are searching for mobile content

- internet users have interest in mobile services

- internet users want to have both opportunities

- internet users will stay longer on websites

- internet users make indirect marketing for mobile 



Internet  all websites

TV  Spots, commercials, TV Show

Operators  Portals of carriers (on deck)

WAP  own WAP Portal (off deck)

co-operations  Direkt response sales partner

Affiliate  mobile Webmasterprogramme

SMS  User Marketing

POS  Direct consumer marketing

Mobile  Branded mobile phone

Marketing of services & products



Types of content and services

Images  Photos, Wallpaper, Logos, animated pictures
Slideshows  mobiler Strip, Serien
Videos  Video Files/ MPEG4
Music  Real Music, Tones, Videoringtones
Games  mobile Java Games

Voice Services Erotic  Live Operator, Live Studio
Voice Services Story  erotic Stories

Live Cams  Live Cams over Mobile
Live Stream  Live Streaming over Mobile
Videostreaming  3G/UMTS (mobile xxx movies)
Livestreaming  3G/UMTS (live Shows & Cams)

Mobile TV  mobile TV Channels

Web/Print  Advertisement of services in Web & Print



Mobiles Internet will pass the breakthrough:

Mobile Marketing - Mobile Internet - Mobile Advertising

- the „Mobile Internet“ has the highest potential for growth for content partners and 
advertisers*

- In August 10,4 Mio. Germans surfed the Net through mobile*

- the consum of mobile media has become a daily usage of mobile users in the meantime

- Mobile surfing will grow from 23 % (2007)  up to 47% in 2013 

- until 2013 125 Mio. Europeans will use the mobile Internet*

-„One-2-One Communication“: Mobile gets higher response rates compared with classic 
media & usage of efficient Marketing-Tools.

- the Industry will investigate around 414 Mio. Euro until 2011 only in banner advertisment 
for Handydisplays

* TNS Infratest, Deloitte Studie October 2008 and Forrester Research 2008
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Mobile Marketing - Mobile Internet - Mobile Advertising
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Action:

Sample:
Mobile Tagging, 
mobile Microsites

Mobile Marketing - Mobile Internet - Mobile Advertising

Mobile Tagging

Customer with foto phone and QR-Code 
Reader. 
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Mobile Marketing - Mobile Internet - Mobile Advertising

Mobile Couponing
Special offers through mobile coupons, attractive special actions or others

– easy handling with 2D Codes

– Individuell generated

– Delivery directly onto the phone 

(airline Check-in)

– guaranteed Handset-Optimized delivery

– reedemable at cash-desks with QR-Code Reader
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Mobile Marketing - Mobile Internet - Mobile Advertising

– possible advertising formats:
– regular Ad-Banner
– animated Ad-Banner
– Textlinks (Text only)
– Textlinks (Text + Image)

– Possible placements: 
– On portal pages
– inside mobile Newsletter
– on other strong-traffic sub-pages

Copyright 

 

Pink Adventure AG, November 2009. All rights reserved. All concepts by Pink Adventure AG.



Erotic Services – samples Germany

Mobile Content 

 

Video Inserts

WEB & SMS  Landingpages + Banner

Mobile Content 

 

Premium SMS
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Mobile Revolution 2009 – „Yes, we can!“

• Mobile Portale
- Mobile VOD

• Mobile Live Cam Chat
- Mobile Community

• Mobile Content
- Mobile Applikationen

Revenue

- intelligent customer relationship & services
- Innovation & simple complexity
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Mobile Services  a range of services and applications is neccessary to bring the 
users most valuable fun; subscription services for a long term 
partnership and database

Interactive  interactive services like SMS Chat, Live Cam, Streaming or 
Text-to-TV applications lead to higher revenues

Billing  different payment methods; Premium SMS, Premium Voice 
(IVR) and alternativ billing

Content  good Images, Wallpapers, Videos, Games which run on all 
mobile devices! Strategy of branded or non- branded content. 

Marketing Spots  Good marketing spots on TV or in magazines bring best value; 
direct response marketing is efficient!

Conclusion



Thank you for your attention.

Questions?
Please ask me!

or

Christoph H. Hermes – Managing Director

Phone: +41-43-2430590
hermes@pinkadventure.com

www.pinksimcash.com
www.pinksim.com

Pink Adventure AG
Gotthardstrasse 21

8002 Zürich – Switzerland
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